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WATCH: Unfolding consumer and market trends, and how
brands can win in a volatile market

In this BizTakeouts interview we speak to Zak Haeri, managing director and Nicolet Pienaar, head of market insights at GfK
South Africa, to find out more about the latest market changes and trends, how consumer behaviour is changing, and the
importance of real-time access to the latest data and intelligent automation...
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2023

Omnichannel strategies: One size does not fit all in South African retail 19 sep 2023

GfK — An NIQ Company

GF K e

Company - Reliably delivering #GrowthfromKnowledge to our clients. Empower bold actions for sustainable growth.
Profile | News | Contact | Twitter | RSS Feed

For more, visit: https://www.bizcommunity.com


https://www.bizcommunity.com/
https://www.bizcommunity.com/PressOffice/GfKAnNIQCompany
https://hubs.la/Q010TN-_0
https://www.bizcommunity.com/article/south-african-retailers-have-arrived-at-an-e-commerce-crossroads-675821a
https://www.bizcommunity.com/article/a-convergence-of-retail-and-e-commerce-ideas-at-a-must-attend-event-897143a
https://www.bizcommunity.com/Article/196/19/244747.html
https://www.bizcommunity.com/Article/196/423/242970.html
https://www.bizcommunity.com/Article/196/87/242007.html
https://www.bizcommunity.com/PressOffice/GfKAnNIQCompany
https://www.bizcommunity.com/PressOffice/GfKAnNIQCompany
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=163777&cid=163777
https://www.bizcommunity.com/PressOffice/GfKAnNIQCompany
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=163777&cid=163777
http://www.twitter.com/GfK
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-163777/provid-0/s-/sm-.html

	WATCH: Unfolding consumer and market trends, and how brands can win in a volatile market
	GfK – An NIQ Company


