
 

Creating thumb-stopping creative in the mobile revolution

If you had any doubt about the mobile revolution, you should know this: research shows that the next billion people are
going to come online through mobile. This was the insight shared by Sarah Personette, VP global business marketing for
Facebook, at the annual DStv Seminar of Creativity that forms part of Loeries Creative Week.

Sarah Personette, VP global business marketing, Facebook. Source: Gallo Images.

Mobile in Africa

Based on Facebook’s research around this finding, Personette had some interesting top-line results to share pertaining to
the African mobile market specifically.

Awareness: 52% of people who are not on the internet today, but learn about the internet, want to be on it. This means that
connectivity and accessibility will continue to occur; and when this happens, economies will thrive.

Multi-access: There’s been a lot of industry speak about designing customer journeys across multiple devices, but when
looking at the next billion people coming online, we’ll see a shift from multi-device to multi-access. Multiple people will be
using one singular device and you’ll need to consider how that impacts design going forward.

Wi-Fi: Only 14% of people have used Wi-Fi, with the majority of these times being either at school or at work. Wi-Fi is a
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luxury.

Rich in relevancy

Personette urged the audience to participate in an exercise which involved us swopping mobile phones with our neighbour
and browsing their Facebook feed. Nervous giggles erupted of course. Why? Because a mobile device is the most
personal thing we own; from one’s collection of apps, to the way a social media feed is curated. It’s an experience that is
entirely tailored to an individual. Personalisation, she says, is of critical importance in this day and age.

Personalisation all about relevancy. ‘Contextual relevancy’ was often spoken about in the past, but the new way of
marketing is about ‘personal relevancy’. It’s about understanding who that person is and developing creative content that
speaks to that individual, creating the most relevant experience for them.

But to understand individual mobile behaviour you need to be cognisant of the mobile mindset. Personette says that when
people are on mobile, they’re in a discovery mindset. The surprise and delight that exists in checking social feeds to find
out what’s new that day is an important concept to understand when creating personally relevant content.

“If you take the old practices of search and apply them to a mindset that is routed in discovery, you will miss. The bar is
higher across the entirety of mobile experience, and that’s exciting!”

Also key to note, is that content is consumed faster on mobile. It only takes 1.7 seconds to consume content and a quarter
of a second to recall that content. But how do brands stop thumbs? Because ultimately the thumb is in charge of the mobile
device and any feed-based environment. “If you can stop the thumb, you can move hearts and grow business.”

Designing differently

According to Personette, if we look at the history of Facebook and its future, it’s not only mobile first but video first.
Facebook has over 8 billion video views per day. As we head into 2020, the majority of feed will be video and this will
continue to grow, she stated. But remember, designing for mobile feed is different. These are her key points to consider
when designing to stop thumbs.

Capture attention quickly: Frontload context, put your brand up front, tell them what they’re going to see, and use
engaging visuals. If it’s not going to stop people in their tracks, rethink the editing of the story. Stories have been designed
to reel people in slowly and present the big reveal at the end, but this needs to be reversed.

Design for sound off: 85% of all video consumed on mobile, specifically on Facebook and Instagram, is done so with the
sound off. When reviewing creative, always review it with the sound off and if the story cannot be followed without sound,
rethink it. Use captions, use sub-titles, and use visuals that help people understand the narrative without the cue of sound.

Frame your visual story: The mobile device is smaller and is a different form, so think about how you’re framing your
story. Think about how you use a square format, think about colours and how it renders on a mobile screen.

Play more: Many of the things that we’ve not even thought about yet, you will think about and experiment with. This will
guide the future of what it means to connect in a real and relevant way and drive value. This boils down to just getting
started.

Ending off, Personette urged the audience to "start by starting", and to not feel intimidated or overwhelmed by the influx of
knowledge. "If you believe in the mobile revolution you are going to lead the creative revolution. Connected, we can create
anything."

Also read why Sarah Personette believes Africa will lead the mobile revolution.

https://www.bizcommunity.com/Article/196/614/149562.html


ABOUT LAUREN HARTZENBERG

Managing editor and retail editor at Bizcommunity.com. Cape Town apologist. Dog mom. Get in touch: lauren@bizcommunity.com
#Loeries2016: #Unstereotype advertising: good for people, good for brands - 20 Aug 2016
#Loeries2016: Creating thumb-stopping creative in the mobile revolution - 19 Aug 2016
#Loeries2016: Africa to lead the mobile creative revolution - 19 Aug 2016
#AfricaMonth: GoMyWay on the benefits of ridesharing - 27 May 2016
Q&A with TBWA\ANGOLA's Miguel Reis - 3 Sep 2015

View my profile and articles...

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/Article/196/614/149569.html
https://www.bizcommunity.com/Article/196/614/149565.html
https://www.bizcommunity.com/Article/196/614/149562.html
https://www.bizcommunity.com/Article/157/759/145361.html
https://www.bizcommunity.com/Article/196/12/134077.html
https://www.bizcommunity.com/Profile/LaurenHartzenberg

	Creating thumb-stopping creative in the mobile revolution
	Rich in relevancy
	Designing differently
	ABOUT LAUREN HARTZENBERG


