
 

Triller and SoundCloud partner to launch new platform
integration to amplify and support emerging artists

Exclusive new SoundCloud playlist on Triller features standout independent artists direct from SoundCloud

AI-powered social media experience Triller and next-generation music entertainment company SoundCloud announced a
new integration that will uniquely showcase and support emerging independent artists with the launch of a dedicated
SoundCloud-curated playlist featured on Triller. For SoundCloud artists, the access to the Triller platform will provide more
marketing tools to help independent artists grow their careers.

The SoundCloud playlist is located on the Triller app’s Music Discovery page, establishing a unique home on Triller for
identifying new, up-and-coming artists bubbling up on SoundCloud today. Updated monthly with fresh, standout tracks hand
selected by music teams at Repost by SoundCloud, SoundCloud’s creator services division, all tracks are available for
Triller creators for use in their own video content within the app.

Features of the new integration available for users also include:

As an AI-driven social platform that delivers a suite of technologies for artists, creators and users to fully control creative of
short-form video and music editing possibilities, Triller saw untapped potential in the idea of providing independent artists on
SoundCloud with a way to cross promote their music via the Triller channel.

“With a shared goal of showcasing established and emerging talent, this partnership puts artists first - just like Triller does.
In front of a global audience, emerging artists will now have the opportunity to develop a Triller fan base that is empowered
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Artist’s will now be able to link their Triller profile with their SoundCloud profile, making it easy for new fans to discover
more of their music and for artists to grow additional revenue through SoundCloud’s new fan-powered royalties
system.
Triller users will have the ability to create their own ‘Power Edits’ in order to fit their video creation, greatly enhancing
engagement and visibility of the source tracks.
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to create, share and connect,” said Mahi de Silva, CEO of Triller.

“The new SoundCloud playlist on Triller offers one more more way to elevate and promote the rising artists who are building
their careers independently today,” says Allison Moore, head of artist marketing at Repost by SoundCloud. “We’re very
excited to be working with Triller to connect these artists with a new audience - helping them to get discovered, build their
profiles, and grow their careers both on and beyond SoundCloud.”

The SoundCloud playlist launches on Triller and is available on SoundCloud.

About SoundCloud

SoundCloud is the world’s largest open audio platform, powered by a connected community of creators, listeners and
curators on the pulse of what's new, now and next in culture. Founded in 2007, SoundCloud empowers the world’s audio
creators with the best tools, services and resources to build and grow their careers. With over 250 million tracks from 30
million creators heard in 190 countries, what’s next in music is first on SoundCloud.

About Triller

Triller is the globally popular AI-powered social media experience that allows users to create professional-looking videos in
a matter of seconds. Pick a song, select the portion of the song you want to use, snap a few takes and with the tap of a
button you have a celebrity-quality music video starring you and your friends. Triller relies solely on organic growth and has
more than 300 million downloads, with celebrities like Alicia Keys, Cardi B, Marshmello, Roddy Ricch and Eminem regularly
using the app to create their own music videos. Triller is owned by TrillerNet. For more information, visit www.triller.co and
follow @triller on Instagram.

About TrillerNet

Triller is owned by TrillerNet, a first-of-its-kind company consolidating technology and content platforms to lead the move to
internet 3.0. TrillerNet pairs the culture of music with sports, fashion, entertainment and influencers through a 360° view of
content and technology. TrillerNet - which owns the globally popular Triller app used by musicians, celebrities, athletes and
overall culture setters - has more than 300 million users worldwide. The Triller app - unlike other popular short-video apps it
is often compared to, encourages its users to post the content created on the app across other social media platforms and
websites. The app uses proprietary AI and machine learning technology, which is uniquely tied to the content rather than
the user. By tracking the content, Triller empowers its tastemakers and users to push their content virally to affiliated and
non-affiliated sites and networks reaching hundreds of millions of additional users. Data and insights gleaned from the
Triller network, its creators, artists and users (from the app and off network) are used to program longer-form content,
connect users across the web with the content, and provide unprecedented opportunities for engagement and monetization.
TrillerNet has developed highly successful campaigns that begin with the app and continue throughout the entire content
and technology ecosystem with some of the biggest brands in the world, including Pepsi, McDonalds, Weedmaps,
DraftKings, L’Oreal and many others. TrillerNet offers brands a unique content and technology solution, including direct
deals with the influencers and celebrities. This branded content journey starts with short-form video and can easily expand
into valuable long-form content distributed through the Triller Network, such as live-event boxing and music PPVs, fashion
shows, and episodic reality content on TrillerTV. Some of the more than 65 original half-hour TrillerTV shows include The
D’Amelios Family’s “Ask a DAM Question,” Jennifer Lopez In The Morning, Jake Paul: Staying On Top, 2 Chainz Let’s Do
It, DJ Khaled’s Spreading Love, Hype House's Thomas Petrou's Coffee Talks, Josh Richards’ Josh Pong, Ur Lov’d: the
Noah Beck Show, Fat Joe’s Masterclass, The Perez Hilton Show, and Violet Benson’s Too Tired To Be Crazy, among
others. TrillerNet additionally owns Verzuz, the massive live-stream music platform launched by Swizz Beatz and Timbaland,
and Triller Fight Club (www.TrillerFightClub.com), which launched last year with the highly successful Tyson-Jones Fight
which shattered digital PPV records. Other holdings include leading AI-powered customer engagement platform Amplify.ai,
and FITE, the premier live event and PPV, AVOD, SVOD streaming platform.
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